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Section |. Market Overview

Wine popularity is growing in Poland, with U.S. exports dramatically increasing 43% from 2000 to
2001. Polesbdieve that wine represents a hedlthy lifestyle, resulting in overall consumption growth.
Poland’ s accession to the European Union will definitely be an advantage to importers, producers,
digtributors, and consumersin Poland.

Polish consumer tastes have been influenced by Bulgarian vermouth. Trends reved that Poles prefer
seasoned and sweet wines with the market dominated by cheaper-priced products. With consumption
of wine growing, trends show that wine will soon be amajor competitor with beer and vodka

Severd large and medium firms have been importing wine for the past ten years. Wineis aso imported
in bulk and bottled in Poland by 200 firms. Consumer preferences indicate that bulk wine bottled in
Poland is not as popular asimported bottled wines.

Advantages Challenges
Wine consumption will increase 10-15% per Dueto low Polish sdaries (2-3x less than
capitain the next few years Western European countries) most of the
population purchases table wines ($1.75 -
$2.00) retal.

Poles favor sweet winesincluding red, sparkling, | Poland has developed a seasona market where
and white wines. 30% of yearly wine sdles occur during the
holiday periods of Christmas, carniva in
February, and Firs Communion in May.

Polish consumers are aware of country origin Competition in the wine industry is growing with
codes and look for these bar codes when an estimate of more than 10,000 different
purchasing wines. brands.

Section |1. Market Sector Opportunitiesand Threats

Retail Food Sector

1) Entry Strategy
Contacting the right importer will help a business enter the Polish wine market. Most supermarkets,
hyper markets and specidity shops buy a mgority of their wines through wholesders, set up through
large importers which have their own distribution channels and marketing contacts. Exporters of
U.S. wine may obtain alist of current importers by contacting the Office of Agricultura Affairs of the
U.S. Embassy in Warsaw (see Section V).

2) Market Sze, Structure, Trends
Competition in the wine indudtry is growing tremendoudy each year. With imports from
Chile, the United States, Bulgaria, France, Italy, Spain, and Audtrdia, Poles have an array of wines
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to choose from.

Recent marketing trends involving wine tasting have been successful in the Polish market. The Wine
Indtitute of Cdifornia organized itsfirst wine tasting in May 2002 in Warsaw with dmost 40 wineries
represented.

The largest Polish bottling plants have sought foreign investors to modernize their operations. Vinpol
has attracted investment from the German Group Henkell and Sohnelein, and the German Faber
Company isamgor Ambraforeign investor.

Most of the larger importers distribute product through their own wholesa e operations located
throughout Poland. Besides utilizing their own digtribution channels, importers dso sdl their
products to independent wholesde firms which in turn distribute wine to hypermarkets, specidity
shops aswdl as smdl retall storeslocated in larger cities. Currently, the largest retail stores do not
import wines for their own digtribution but rather obtain it from aloca importer or awholesder.

Imports of U.S. wine rose 65 percent between 2001 and 1999.

Tablel: Poland’sWine I mports

1999 2000 2001
Quartity in| Vduein | Quantityin] Vduein | Quantityin| Vduein

Country Metric Tons| $1000 |MericTons $1000 |Metric Tons| $1000

uSh usb uSh
Audrdia 438 189 67 229 167 517
Bulgaria 10195 8436 10006 7810 12634 9230
Chile 122 377 202 4388 380 930
Croatia 0 0 1289 417 3463 875
France 15468 18746 9041 13356 8479 13525
Germany 1898 2867 1932 2233 2352 2500
Greece 289 396 348 468 383 493
Ity 27632 13585 25464 10700 16227 8654
South Africa 0 0 134 287 154 340
Spain 1745 2468 1746 2183 1729 2770
United States 644 1636 742 2086 1061 2536

Source: FAS Globd Agricultura Trade System using data from the United Nations Statistical
Office
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3) Company Profiles
In the early 90's severa large importing firms existed on the Polish market. In addition to these
market leaders, there were an additiond 50 smaller, locd importers/digtributors of wine. This
market organization was maintained until the year 2000. During 2000, huge market changes
occurred in the area of wine distribution. This change occurred due to the worsening economic
gtuation in Poland at that time. As aresult, tightened markets forced smdler firms out of the market
and caused other digtributorsto merge. Currently, there are about 10 large importers of wine on the
Polish market.

Table wines compose the most popular wine sector in Poland. Illusirated in the pie chart below are
the most popular table wines on the Polish market.

Figurel: Poland’s Table Wine Market 2001

Cambras
Balzac

Egri Bikaver

Section |11. Costs & Prices

Although most of the Poles cannot afford high quality wines, 5-10% of the population is consdered
wesdlthy by European sandards and can afford high quaity wines. Still, chesper brands of wine
(equivaent to beer prices) dominate the consumption of wine in Poland.
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Cog in Zloty % of Market
10 50%
10-20 30%
20 + 10%

(The exchange rate used in thistableis 1 U.S. dollar equas 4.00 zloty)

Retall pricesfor wine vary depending on the type of wine (red, sparkling, white), by country of origin
and region, aswell as percaived qudity. The popularity of wineis influenced by “word of mouth” and
by foreign tdevison series and films. Professond tastings organized independently by Polish importers,
or in conjunction with trade shows, are also becoming popular. Current market trends show that Polish
consumers prefer “exotic” and “ecologica” wines from Chile and South Africa over winesfrom
Bulgaria, primarily due to the assumption that these wines are more pure and hedlthier then other wines
offered on the market. The price of wine depends heavily on the factors listed above and fluctuates
between supermarkets and wine specidity shops. Wine specidity shops carry higher quality wines and
alarger selection compared with supermarkets which show dragtic variationsin price.

Tablell: Wine Retail Price Comparison

July 2002

Country Basc Wines Quadity Wines Specid Qudity Wines
Bulgaria 6.99-9.90 ZI.
U.S. 23-50 Zl. 55-90 Zl. 169-205 2.
France 25-357l. 50-100 zI. 100-1693 z.
Chile 25-46 Zl. 50-88 Zl. 132-573 ZI.
Ity 27-39 7. 55-80 Zl. 145-409 ZI.
South Africa 34-55 7. 55-80 zI. <804.
New Zedand 37-60 Zl. 68-79 zl. <887.
Audrdia 38-64 zI. 64-80 zI. 80-197 z.
Sparkling 11.80-18.20 2.
Champagne 223-752 2.

(The exchange rate used in thistable is 1 U.S. dollar equals 4.00 zloty)

Currently, U.S. exporters are looking for new opportunities in Poland, with 10 Cdiforniawineries
exporting to Poland, carrying a market share of 3%.
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Country 2000 2001 .

United Kingdom  [141, 457 169, 595 L] ik= ih- bu b
Netherlands 75,945 [69, 223 [] NI b [] N - b
Belgium 13,097 |27,528 D R, D bal i ' b
Germany 15,083 |13,612 bo- D i,
Ireland 11,583 [13,545 i i
France 6,112 [7,129 L] R < [] N 2
Sweden 825 lg618 | [ ]| r,,, .
Denmark 8,498 |6, 242

Switzerland 21,976 |[5,689

ltay 1,957 |1,415

Poland 940 253

Austria 391 180

Figurell: U.SWine Exports*

Source: U.S. Dept of Commerce, STAT-USA. Copyright: Caifornia Wine Export Program

*Please note that the discrepancies between the values of U.S. exports of wine to Poland in Figure Il
and Table | are the result of transshipments of wine within Europe. The mgority of U.S. wine
purchased from intermediariesin Europe arrive from the Netherlands, Belgium, and Germany, hence
Poland would not be listed as afind destination point on the export documentation and would not
appear onthe U.S. datigtics.

The Polish Government maintains an import quota for wine for 8,340 HL. New reductions (effective
September 2002) regarding white (HS 220421790) and other (HS 22042180) wines in quantities up
to 2 liters were reduced from 30% to 20% min 25 EUR/hI. The range effecting the remaining wine
types varies from 30% min 42 EUR/HL to 75% min 17 EUR/HL+1.7 EUR/HL. In addition, lower
tariffs within the quota were established for Bulgaria, Isradl, Turkey, Sovenia, Romania, Slovakia,
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Hungary and the Czech Republic.

All wine products entering Poland are charged an excisetax. Prior to importing bottled wine, Polish
importers must provide the U.S. firm with excise bands. The average cost for the band is 0.4-0.8 zIs
($0.1-$0.2) and bands must be purchased from the Polish Tax Office. These excise bands need to be
goplied to dl bottles prior to ariving in Poland and condtitute partia payment of the excise tax.

Upon actud arriva at the border, the full amount of the excisetax is charged for the shipment. The
average excise tax assessed per liter is 1.33 zIs ($0.33). The vdue-added tax (VAT) for wine
products in Poland amounts to 22%.

A mgority of U.S. wines will benefit from the 30% down to 20% tariff reduction (minimum 25 EUR/h).
For adetalled list of wine custom tariffs for wine products, see attachment A.

Poland' s probable EU accession in 2004 will result in duty free access for EU wines, but also ratchet
down current import duties for non-EU suppliers. The Polish non-EU wine import duty will change (on
average) to: 13.1 EURO/NI. Asaresult, U.S. exporters will face even lower duties, hence simulating
higher exports of wine from the United States to Poland.

Section 1V. Market Access

No specid license is required for the importation of wine products. Companies wishing to import wine
to be sold on the Polish market need to receive a permit from the Ministry of Economy in order to
conduct wholesde distribution. In order for the retailer to distribute wine, a permit needs to be
obtained from the locad county (Gmina) authorities.

Wine imported in bulk and in individua bottles are required to have labelsin Polish. The label must
contain the following information: name of product, name and address of the producer, name and
address of importer, acohol content. Wine imported in bottles can be digtributed with origind labels,
but additiona stickersin Polish are required on each bottle.

Poland does not permit the use of artificia colors and the content of sulphur islimited. Polish
regulations on import documentation are Smilar to those of the European Union. No specid import
documentation is required other than the usud certificate or origin and a copy of the excise band
documentation.

Section V. Key Contacts and Further Information

For more information concerning market entry and a current importer list contact:
-Embassy of the United States of America
Office of Agriculturd Affairs, Warsaw, Poland
Wayne Molstad, e-mail: agwarsaw@fas.usda.gov
tel: 48 22 628 2460, fax: 48 22 628 1172
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-United States Department of Agriculture
Y vette Wedderburn, tel: 202-720-0911, fax: 202-690-3346

Additiona information on the Polish market (eg. Retall Sector) can be found on the Internet
(www.fas.usda.gov), at the Attache Reportslink.

Attachment A - Wine Customs

Wine Customs Taxes (ad valorum) :

Autonomic (U.S) European
Union
2204 Wine from fresh grapes
2204 10 Sparkling wine with alcohol content of
lessthan 8.5%
22041011 Champagne
220410111 Sparklingwinewith
alcohol content of
morethan 8.5%, but
not morethan 22% 30%, but minimum ECU $42/hi 20%, min
42 ECU/NI
2204 10119 With alcohol content
of morethan 22% 48%, +96 ECU/hI 20%, min
+ 0.16 ECU/Kg 42 ECU/NI
22041019 -Other:
220410191 Winewith alcohol
content of morethan
8.5%, but not more
than 22% 30%, but minimum $42/hl 20%, min
42 ECU/NI
220410199 Winewith alcohol
content of more
than 22% 48%, +96 ECU/hI 20%, min
+0.16 ECU/kg 42 ECU/NI
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-Other:
220410910 Adi spumante 30%. but minimum $42/hl 20%, min
42 ECU/NI
220410990 -Other: 30%, but minimum $42/hl 20%, min
42 ECU/NI
2204 21 Winein containers of capacity
of 2 litersor less:
22042110 Wineother thanin pos.
2204 10 bottled with cork
remaining under pressure
of above 1 bar, but not more
than 3 bars, measured at temp.
of 20 degrees C.
220421101 With actual alcohol
content of not more
than 22% 30%, but no lessthan $42/hl 20%, min
42 ECU/NI
220421 109 Winewith alcohol
content of more
than 22% 48%, +96 ECU/hI 20%, min
+0.16 ECU/kg 42 ECU/NI
- Other with alcohol content
of not morethan 13%
- Quiality wines produced
in specific regions
- White
220421110 Alsace 30%, but no lessthan 20%, min
25 ECU/nI 25 ECU/nI
2204 21 120 Bordeaux 30%, but no lessthan 20%. min
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220421 130 Bourgogne (Burgundy)

220421170 Va deLoire(LoireValley) 30%, but nolessthan

25 ECU/NI

25 ECU/NI

25 ECU/NI

220421180 Mosd-Saar-Ruwer 30%, but no lessthan

220421190 Pfalz

2204 21 220 Rheinhessen

220421240 Lazio

22042126 0 Toscana (Tuscany)

220421270 Trentino, Alto Adige

i Friuli

220421280 Veneto

220421320 VinhoVerde

220421340 Penedes

220421360 Riga

220421370 Valencia

220421380 - Other:

25 ECU/NI

30%, but no lessthan
25 ECU/nI

30%, but no lessthan
25 ECU/nI

30%, but no lessthan
25 ECU/hI

30%, but no lessthan
25 ECU/nI

30%, but no lessthan
25% ECU/hI

30%, but no lessthan
25 ECU/nI

30%, but no lessthan
25 ECU/hI

30%, but no lessthan
25 ECU/nI

30%, but no lessthan
25 ECU/hI

30%, but no lessthan
25 ECU/nI

30%, but no lessthan

30%, but no lessthan

25 ECU/NI

20%. min
25 ECU/hI

20% . min
25 ECU/hI

20%. min
25 ECU/hI

20%. min
25 ECU/hI

20%. min

25 ECU/NI

20% . min
25 ECU/hI

20%. min
25 ECU/hI

20% . min
25 ECU/hI

20%. min
25 ECU/hI

20% . min
25 ECU/hI

20%. min
25 ECU/hI

20% . min
25 ECU/hI

20%. min
25 ECU/hI

20% . min
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25 ECU/nI 25 ECU/nI
- Other:

2204 21 42 0 Bourdeaux 30%, but no lessthan 20%. min
25 ECU/hI 25 ECU/hI
2204 21 430 Bourgogne (Burgundy) 30%, but no lessthan 20%. min
25 ECU/nI 25 ECU/nI
2204 21 440 Beaujolais 30%, but no lessthan 20%. min
25 ECU/hI 25 ECU/hI
22042146 0 Cotesdu Rhone 30%, but no lessthan 20%. min
25 ECU/nI 25 ECU/nI
2204 21 470 Languedoc-Rousillon 30%, but no lessthan 20%. min
25 ECU/nI 25 ECU/nI
220421620 Piemonte (Piemont) 30%, but no lessthan 20%. min
25 ECU/hI 25 ECU/hI
220421660 Toscana 30%, but no lessthan 20%. min
25 ECU/nI 25 ECU/hI
220421670 Trentino and Alto Adige 30%, but no lessthan 20%. min
25 ECU/hI 25 ECU/hI
220421680 Veneto 30%, but no lessthan 20%. min
25 ECU/nI 25 ECU/nI
220421690 Dao,Bairradaand Douro  30%, but no lessthan 20%. min
25 ECU/hI 25 ECU/nI
220421710 Navarra 30%, but no lessthan 20%. min
25 ECU/nI 25 ECU/nI
2204 21740 Penedes 30%, but no lessthan 20%. min
25 ECU/hI 25 ECU/nI
220421760 Riga 30%, but no lessthan 20%. min
25 ECU/nI 25 ECU/nI
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220421770 Valdepenas 30%, but no lessthan 20%. min
25 ECU/nI 25 ECU/nI
220421780 Other 30%, but no lessthan 20%. min
25 ECU/hI 25 ECU/hI
-Other:
220421790 White 20%, but no lessthan 20% . min
25 ECU/nI 25 ECU/nI
220421800 Other 20%, but no lessthan 20%. min
25 ECU/hI 25 ECU/hI
- With actual alcohol content
of above 13% but not more
than 15%
- Quality wines produced in
specific regions:
220421810 White 30%, but no lessthan 20%. min
25 ECU/hI 25 ECU/hI
220421820 Other 30%, but no lessthan 20% . min
25 ECU/nI 25 ECU/nI
-Other
2204 21830 White 30%, but no lessthan 20%. min
25 ECU/hI 25 ECU/hI
220421840 Other 30%, but no lessthan 20% . min
25 ECU/nI 25 ECU/nI
Winewith alcohol contents
of morethan 15 % but less
than 18%
220421870 Marsala 30%, but no lessthan 20%. min
25 ECU/hI 25 ECU/hI
2204 21880 Samasand Mucat de 30%, but no lessthan 20% . min
de Lemnos 25 ECU/hI 25 ECU/hI
UNCLASSFIED Foreign Agricultural ServicelUSDA
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220421890 Port

220421910 Madeiraand Setubal

Muscatel

220421920 Sherry

2204 21930 Tokay (Aszu/Szamorodni)

220421940 Other

- With actual alcohol content
of above 18% but below 22%

220421950 Port
220421960 Madeira, Sherry, and
Setubal Muscate

220421970 Tokay (Aszu/Szamorodni)

220421980 Other

220421990 With actual alcohol
content of above 22%

2204 29 -Other:

22042910 Wine, other than that

2204 10, bottled

220429101 With actual alcohol content

beow 22%

2204 29109 With actual alcohol content

of above 22%

30%, but no lessthan 20%. min
25 ECU/nI 25 ECU/nI
30%, but no lessthan 20% . min
25 ECU/hI 25 ECU/hI
30%, but no lessthan 20%. min
25 ECU/nI 25 ECU/nI
30%, but no lessthan 20% . min
25 ECU/hI 25 ECU/hI
30%, but no lessthan 20%. min
25 ECU/nI 25 ECU/nI
30%, but no lessthan 20%. min
25 ECU/nI 25 ECU/nI
30%, but no lessthan 20% . min
25 ECU/hI 25 ECU/hI
30%, but no lessthan 20%. min
25 ECU/nI 25 ECU/nI
30%, but no lessthan 20% . min
25 ECU/hI 25 ECU/hI
48%, +max. 96 ECU/hI 25%, min
+0.16 ECU/kg 25 ECU/hI
+1.7 ECU%hI

in pos.

25%, but no lessthan ECU 42/hl

48% , +max. 96.0 ECU/h
+0.16 ECU/Kg

UNCLASSFIED
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- Other:

- With actual alcohol content
of above 13%

- Quality wines produced in
specific regions:

- White
220429120 - Bordeaux 25%, but no lessthan ECU 5/hl
220429130 - Bourgogne (Burgundy) 25%, but no lessthan ECU 5/hl

220429170 -ValdeLoire(Loirevalle) 25%, but nolessthan ECU 5/hl

220429180 - Other 25%, but no lessthan ECU 5/hl
- Other:

22042942 0 Bordeaux 25%, but no lessthan ECU 5/hl

2204 29 430 Bourgone (Burgundy) 25%, but nolessthan ECU 5/hl

2204 29 440 Beaujolais 25%, but nolessthan ECU 5/hl

220429460 Cotesdu Rhone 25%, but no lessthan ECU 5/hl

2204 29 47 0 Languedoc-Roussillon 25%, but nolessthan ECU 5/hl

220429480 Val deLoire(Loirevalley) 25%, but nolessthan ECU 5/hl

220429580 Other 25%, but no lessthan ECU 5/hl
-Other:
-White
220429620 Sicily 25%, but nolessthan ECU 5/hl
220429640 Veneto 25%, but no lessthan ECU 5/hl
220429650 Other 25%, but no lessthan ECU 5/hl
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-Other:
220429710 Puglia(Apuglia)
220429720 Sicily
220429750 Other
-Wine with actual alcohol
content above 13%, but

below 15%

-Wines produced in specific
regions.

220429810 White
220429820 Other
Other:
220429830 White
220429840 Other
-With actual alcohol content
of mor than 15% but not
above 18%

220429870 Marsala

220429880 Samosand Muscat de
Lemnos

220429890 Port

220429910 Madeiraand Setubal
M uscatel

220429920 Sherry

220429930 Tokay
(Aszu and Szamor odni)

25%, but nolessthan ECU 5/hl
25%, but nolessthan ECU 5/hl

25%, but nolessthan ECU 5/hl

25%, but nolessthan ECU 7/hl

25%, but nolessthan ECU 7/hl

25%, but nolessthan ECU 7/hl

25%, but nolessthan ECU 7/hl

25%, but no lessthan ECU 21/hl

25%, but no lessthan ECU 21/hl

25%, but no lessthan ECU 21/hl

25%, but no lessthan ECU 21/hl

25%, but no lessthan ECU 21/hl

25%, but no lessthan ECU 21/hl
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220429940 Other 25%, but no lessthan ECU 21/hl

-With actual alcohol content
of above 18%, but below 22%

220429950 Port 25%, but no lessthan ECU 21/hl

220429960 Madera, Sherry and 25%, but no lessthan ECU 21/hl
Setubal M uscatel

220496970 Tokay 25%, but no lessthan ECU 21/hl
(Aszu and Szamor odni)
220429980 Other 25%, but no lessthan ECU 21/hl

220429990 With actual alcohol content 48%, +max. 96 ECU/hI
of above 22% +0.16 ECU/kg

2204 30 Other wine must

22043010 During fermentation, or with
fermentation halted not
by alcohol additon:

2204 30101 W.ith alcohal content of 45% 35%
not mor e than 22%

2204 30109 With alcohol content of 48% +max 96 ECU/hl 55%
mor e than 22% +0.16 ECU/kg

-Other:
With density of 1.33 g/lcm3

or lower in 20C, with less
than 1% alcohol content

220430940 Concentrated 48% +max 96 ECU/hI 55%
+0.16 ECU/kg

220430940 Other 48% +max 96 ECU/hI 55%
+0.16 ECU/kg
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-Other:

22043096 Concentrated:

2204 30961 With actual alcohol content
of above 1% but no more

than 22%

2204 3096 9 With actual alcohol content
of above 22%

22043098 Other:
22043098 1 With actual alcohol content
of morethan 1% but no

morethan 22%

2204 30989 With actual alcohol content

48% +max 96 ECU/h
+0.16 ECU/Kg

48% +max 96 ECU/h
+0.16 ECU/Kg

48% +max 96 ECU/hI
+0.16 ECU/kg

48% +max 96 ECU/hI

of morethan 22% +0.16 ECU/kg
2205 Vermouth and other wine

from fresh grapes:
2205 10 In containerstwo litersor less:

220510100 W.ith alcohal content of
18% or less

22051090 With alcohol content of
18%

220510901 W.ith alcohol content of
above 18%, but no more
than 22%

220510909 W.ith alcohol content of
above 22%

220590100 With actual alcohol
content of no morethan
18%, or below

22059090 With actual alcohol content

30%, but nolessthan 12.5 ECU/NI

48% +min 14 ECU/hI
+1.30 ECU%/Kg

48% +min 14 ECU/hI
+1.30 ECU%/Kg

30 minimum 10.0 ECU/hI

55%

55%

55%

55%

17% min
9 ECU/NI
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of above 18%

220590901 With actual alcohol content 48% minimum 14 ECU/hl+
of above 18%, but no +1.30 ECU %/hl
mor e than 22%

220590909 With actual alcohol content 48% minimum 14 ECU/hl+
of above 22% +1.30 ECU %/hl
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